WEBSITE INTERNET MARKETING & SEO OPTIMIZATION

What is the goal of your website? Is your customer ready to buy or are they just searching for information? First you must understand how the consumer makes a decision to buy a product or service while searching on the Internet. 

1. What is the goal of your web site. Are you selling products, or advertising? Or, just trying to make a point? Are repeat sales from customers something you are looking for?

2. When does conversion typically occur? Does conversion happen on the first visit or does it normally require multiple visits?  If so, you may need to build reputation and visibility with a potential customer a few times before they are ready to buy

3. What is your call to action? Even if you manage to get the visitors eyes on your pitch, is it compelling enough to get them to convert?

People really don’t want to read long articles. They want to find what they want extremely quickly, and the eye tends to be drawn to certain type of things, such as images or headers and title text in bold color.  If you have an image on your page, that could be great, but is it slowing down the time it takes for your user to find your call to action? How can you use images, and other page elements to draw the user’s eye over to your call to action?

How does SEO  (Search Engine Optimization)  Effect my site?

Search engine crawlers are the opposite of people. They are not highly visual. They can’t read the content of an image, except in very limited ways. They don’t care about color schemes and how the human eye and brain interact with your page. They come to your page looking for signals that help it understand what your page is about, and about the quality of content on the page the page. They can’t extract this type of information from images, videos and color schemes. They only read text and html code inserts. Remember the search engines goal is to obtain the exact result the searcher typed into the search bar in a matter of nano seconds. The site with the best content, relevant keyword phrases and information wins every time. 

Search Engines Are Mainly Interested in your TITLE TAG, Anchor Text Links and Relevant On Page content of keywords on your page.  

Keep Search Engine Optimization Ethical – There are no tricks to gain ranking. Some search engine optimization companies and software developers use unethical tricks and techniques to artificially boost the search engine rankings of a web site. This dilutes the quality of search results and the accuracy of search results becomes questionable for this reason, the search engines are continuously trying to trace out the spam techniques which webmasters might be using and penalize or ban them. 

Search Engines continue to reconstruct their algorithms to prevent spammers from flooding the results page with irrelevant or low quality content. Search engines give websites a premium placement before directory listings. 

If you use a web site promotion tool that uses these unethical tricks and techniques, you'll put your web business at severe risk. Only use trustworthy proven SEO tactics on your site.  Always strive for ORGANIC SEARCH ENGINE OPTIMIZATION OF YOUR WEBSITE AND YOU WILL BE SAFE.
Search engines consider the following search engine optimization techniques as SPAM:

· automatically generated doorway pages 

· cloaking and false redirects 

· keyword stuffing 

· hidden text or hidden links 

· pages loaded with irrelevant words 

· duplicated content on multiple pages 

· misspelling of well-known web sites 

· unrelated and centralized link farms 

· other methods that try to trick search engines 

You might get short-term results with these techniques but it's very likely that your site will be banned from search engines if you use one of these techniques. You'll put your web business at severe risk if you use one of these methods.

Ethical search engine optimization is about everyone winning
Ethical search engine optimization leads to a symbiotic relationship:

· Search engines: They win as they are provided with pages that are easy to understand and that contain the quality information that their visitors search for.

· Searchers: They win as they are getting what they ask for from the search engines. They search for "green widgets" and get a page about green widgets.

· Web site owners: They win as they are getting quality visitors who are interested in what their web site has to offer.  These businesses are rewarded with higher organic search engine ranking and of course lots of business and sales. 

How to convert visitors into sales the ethical SEO way?

Even if you have obtained high search engine rankings for your web site under your important keywords, and even if you have hundreds of visitors per day, web surfers still might not purchase something on your web site. I’ve listed a few reasons:

Reason 1: Your web pages don't load fast enough
Web surfers hate to wait for slow loading web pages. If your web pages don't load fast enough, many web surfers will go away without taking a look at them. Flash moving pages take time to load and heavy graphics on pages tend to load slowly. No matter how great your product is, if your web site is not fast enough, web surfers won't see it. Fast loading web pages are crucial if you want to sell something on the Internet. They will simply hit the back button and go to the next website they find.

How can I speed up my website?  There are several things you can do to speed up your site. Of course, you should make sure that your web host provides fast and reliable servers to hosting your web site on; you can do the following to improve the loading time of your web pages:

1. Reduce the number of graphics
A large number of graphics on your web pages can considerably slow down your page. For each graphic on your web page, the web browser has to make another connection to your server. If you cannot reduce the number of graphics on your web page, then try to combine several graphics to a single bigger one. Use the same graphics on your other web pages so that web browsers can load the graphics from the browser cache.

2. Specify the dimensions of your graphics
Always make sure to include the height and width dimensions of your graphics in your HTML code. This means that every IMG tag should have the WIDTH and HEIGHT attributes specified. If web browsers don’t have to figure out the dimensions of your graphics, they can already display placeholders and start displaying the text of your web page before loading the graphics from the server. Graphics must be optimized (made smaller for the web)

3. Make the header of your  page interesting
You have exactly 60 seconds to get interest from a shopper. In this time they will decide to keep looking or hit the back button. 

4. Divide your tables
Web pages that use a single large layout table take a long time to render in web browsers. Break up huge tables into several smaller ones.

5. Specify the dimensions of your tables
If you specify the WIDTH and HEIGHT attributes for your tables, then web browsers don't have to load the complete table code to calculate the dimensions of the table.

In general, your home page should load in 20 seconds on a dial-up connection and the top of your page should be displayed within 5-8 seconds. Fast loading web pages are the most basic factor of a successful web site. If your web pages are displayed and rendered as quickly as possible, people will have more time to read the actual content of your web pages and eventually they'll buy something on your page.
Reason 2: Is your web site trustworthy?
It's very important that your web site visitors have trust and confidence in your company. They won't buy from you if they don't. On the World Wide Web, you cannot speak face to face with your customer so you have to establish credibility in other ways. I’ve listed a few examples of creating trust.

Make sure that your web pages have a professional design - Your web pages have to look perfect. If necessary, hire a professional web designer. Don't use blinking text, funny animations or flashy banners on your page. Make sure that all links on your web site are intact.
Identify Yourself On Your Web page- Make sure that customers know that a real person is sitting behind this Web page. Include your full contact information on your web site and make it easy to find. Include your phone number and your address. Pictures work great too. 
If you sell something, Offer free trials and show your refund policy- The most common things to establish trustworthiness is to offer a free trial and a money back guarantee. If your customers know what they'll get, they'll be more likely to purchase.

Use Testimonials – Testimonials from satisfied customers will show how your business can do a better job than your competitor when it comes to customer satisfaction.

Reason 3: Is your web site content convincing?
It's important that your web pages are interesting to your visitors. Every visitor wants to get a prompt answer to the question "what's in it for me?” In the first paragraph of your web page, you should tell your visitors the following: 

What you do – Why people should stay on your site – What’s in it for your visitor 

If you don't answer these questions quickly enough, people will go away. People aren't necessarily immediately interested in your product or in your company. You must convince your web site visitors with good sales copy and a compelling reason to buy.

What Should My Content Message Say? 

Before starting to write sales copy, make sure that you know your product and that you're passionate about it. You have to fully believe in your product. If you don't, you shouldn't sell it. You cannot write convincing sales copy if you don't stand behind your product. You must be sure that you're doing your customers a favor by offering them your product.

1. What's in for your customer and why should they buy from you?
Your customers want benefits. What can your product do for them? What can it do for them now? The benefits of your product should be the first words on your site. Make them bold and make them big. If your visitors don't know what's in it for them after the first few seconds, they'll leave your site. People don't read everything on your page. They scan it for interesting information. Grab their attention with benefits.

2. Don't mix up features and benefits
You must differentiate between features and benefits. Features are the attributes of your product, benefits are what your product promises. For example, if you sell a solar-powered clock, then the feature is "uses new 38/12 solar cells". The benefit to the buyer is "you save money because you don't have to buy batteries anymore".  Don't bore your potential customers with technical details. Tell them what your product will do for them. How they will feel when they tried your product. Maybe your product or service will make them more money; maybe it will save them time. Tell them and don't be shy.

3. Killer headlines will grab your visitor’s attention
Nobody will read your entire page. Make it easier for your customers by dividing your page into paragraphs where each paragraph has a headline. Your headlines should make clear what to expect in the next sentences and they should grab your visitors' attention. 

Use words like "free, proven, benefit, first, discover, complete, exclusive" and avoid words like "should, could" and "but". Make sure that you use "you" more than "I" or "we". Remember: Your customers don't really care about you and your business. They only want to know what's in for them. Make sure to use your keywords…. 

4. End your sales copy by telling the reader what to do At the end of your copy text, you must tell your visitors what to do next, for example "Click here to order now for immediate delivery" or “call us now to schedule your free consultation.”

 Is your product order page easy to use?

Statistics show that more than 60 percent of online shoppers abort the ordering process simply because they are afraid to order from the website.  If your order page isn't easy to use, or does not make a prospect comfortable, all other web site promotion efforts will be in vain. Use guarantees, return policy, and add phone contact information. Create trust! 

How to rank well with Flash sites
Flash movies are a popular way to make web sites more compelling. They are useful if you want to impress your web site visitors or if you offer web design services. Unfortunately, if you use Flash movies, or if you even design your complete web site based on the Flash technology, your odds of getting listed in the search engines are greatly reduced. Example of a flash site:    http://hairandbodyworksspa.com/

Search engines can only "see" pure text. They are not able to recognize text on an image or text that appears as a graphic in a Flash movie. Google advises on its webmaster guidelines page: "If fancy features such as [...] Flash keep you from seeing all of your site in a text browser, then search engine spiders may have trouble crawling your site." Often a spider crawler will simply go away. So how can you achieve high search engine rankings in spite of Flash contents?  My Advise:  You should re-consider using Flash on your web site. Keep in mind that many visitors still use slow dial-up connections to access web pages. They don't like to wait 1-2 minutes only to see your company logo fancy animated. What good is a website that the search engine cannot read?
GLOSSERY OF SEO TERMS

TITLE TAG –Definition and Usage

The <title> tag defines the title of the document. The title element is required in all HTML/XHTML documents.

The title element:  defines a title in the browser toolbar and provides a title for the page when it is added to favorites displays a title for the page in search-engine results
The Meta Description Tag

The meta name description tag allows you to influence the description of your page with the spider crawlers that support the tag.  The text you want to be shown as your description goes between the quotation marks after the "content=" portion of the tag (generally, 200 to 250 characters may be indexed, though only a smaller portion of this amount may be displayed). Too much info can confuse the search engine here so be careful. 

For our Hair Salon Example:  Great hair salon Carolina beach – Cutn Up Hair Salon Carolina beach offers expert Hair Stylists and Hair Color Specialists. Call 910-222-9009 For your hair consultation today. Hair Cuts For Men or Women. 

Sometimes google will ignore the meta description tag and go right to your page content for the description tag instead or it will generate its own description for the page if you have not directed it with proper information.

The Meta Keywords Tag

The meta keywords tag allows you to provide additional text for crawler-based search engines to index along with your body copy. How does this help you? Well, for most major crawlers, it doesn't. That's because most crawlers now ignore the tag. For our example let’s say hair salon, manicure, pedicure, hair color, hairstyle, Carolina beach hair salon, find hair salon, haircut etc. List no more than 10 – 15 keyword phrases.

HTML CODE EXAMPLE FOR STAMP COLLECTING

<HEAD>

<TITLE>Stamp Collecting Wilmington NC</TITLE>

<META name=”description” content=”Everything you ever wanted to know about stamps and stamp collecting from stamp prices to stamp history.”>

<META name=”keywords” content=”stamps, stamp collecting, stamp history, stamp prices, stamps for sale, stamps, stamp collector, stamp collecting hobby”>

</HEAD>

